Public
Public
Public[image: A black and grey logo

AI-generated content may be incorrect.][image: C:\Users\SMHALJ~1\AppData\Local\Temp\Rar$DRa0.366\Logo_Artwork_ Stacked\LAD_Stacked_logo\LAD_Stack_RGB_Black.jpg]


Press Release
For press materials, please click here.

Louvre Abu Dhabi Launches “Art in Scents”, an Olfactory Experience Turning Art into Scents

Embark on an aromatic journey through Louvre Abu Dhabi’s collection, discovering 10 bespoke scents inspired by the museum and its masterpieces
Join acclaimed perfumers for “Art in Scents” Talk on 25 October
[image: ]
© Magique Studio

Abu Dhabi, UAE, 22 October 2025: Louvre Abu Dhabi, in collaboration with Givaudan, the global leader in fine fragrances, introduces Art in Scents, an experience that invites visitors to smell art. This initiative transforms the museum’s permanent collection into a sensory journey through ten bespoke fragrances, including a signature scent inspired by the museum.

Running from the end of October onward, the museum will offer a new guided tour accompanied by a specially produced Art in Scents booklet. Each page releases a unique fragrance inspired by a selected artwork from the museum’s collection. Using micro-encapsulation technology, the scents are embedded directly into the booklet pages, allowing visitors to engage with the artworks through the universal language of smell.

The scents were crafted by Givaudan master perfumers Dalia Izem, winner of the 2022 Perfumer of the Year Award at Beautyworld Middle East, and Gaël Montero, celebrated for blending science, architecture, and emotion into experimental compositions. Together, they translated the selected artworks into scents by exploring their historical, emotional, and spatial dimensions—formulating a collection of fragrances that offer visitors a deeply immersive and personal connection to the museum’s masterpieces. 

Ugo Bertoni, Director of External Affairs, Outreach & Cultural Engagement at Louvre Abu Dhabi, said: “We are delighted to present this unique opportunity for our visitors to experience art through the sense of fragrance, in partnership with Givaudan’s perfumers and Magique Studio. Together, we’ve reimagined masterpieces from across time and cultures in ways that feel both personal and universal. Art in Scents will add a sensory layer to our museum narrative, opening connections that go beyond language or background. This is our way of inviting visitors to feel an even closer connection to the museum and to one another, deepening cultural dialogue and reinforcing Louvre Abu Dhabi’s role as a space of shared discovery.”

Visitors will also discover “A Universal Breeze”, an exclusive signature scent conceived as a tribute to Louvre Abu Dhabi’s architecture and natural surroundings.  Echoing the museum’s dome, desert light, and maritime setting, the composition combines marine, mineral, and musk accords with layers of solar florals, incense, and amber. This fragrance will be diffused in the museum entrance, reflecting the spirit of Louvre Abu Dhabi as a meeting point of cultures, where nature and architecture, tradition and modernity meet.

Danielle Hokayem, Fine Fragrance Director SAMEA, said: "We are proud to collaborate with Louvre Abu Dhabi to create an experience where art and fragrance are in dialogue. A Universal Breeze, an olfactory signature envisioned by our perfumers Dalia Izem and Gaël Montero, is directly inspired by the museum’s architecture, surroundings, play of light, materials, its universality, and the connection it weaves between Middle Eastern heritage and Western culture."

Nine Masterpieces, Nine Fragrances
In addition to the museum’s signature scent, the guided tour will follow nine artworks from the museum’s permanent collection, each one designed to spark curiosity and emotion in a different way.  

1. Image of a Queen or a Goddess (Egyptian Civilisation, 360–282 BCE): Inspired by the sacred incense Kyphi, once burned in pharaonic temples. This fragrance rises like a ritual offering. Notes of myrrh, turpentine, and honey evoke timeless devotion, connecting the ancient world with the present.

2. Angel with Thurible by Bernhard Strigel (1520): Sacred smoke drifts from the angel’s censer, transformed into scent. Burnt incense, frankincense, and resin capture a moment of worship, where fragrance becomes a bridge between the earthly and the divine.

3. Still Life in a Pantry by Jérémie Plume (1628): This rustic kitchen comes alive through bold accords of meat, cheese, broth, and bread. The fragrance allows visitor to plunge into a domestic scene of contrasts.

4. Floral Treasures from Iznik (Ottoman, 1545–1590): A blooming garden emerges from ceramic patterns, reinterpreted through narcissus, iris, and musk. Powdery floral notes echo the artistry of Iznik tiles, as if the blossoms themselves were releasing their scent.

5. The Prince Entering the Briar Wood by Edward Burne-Jones (1869): Scents of roses entwined with bramble and cold metallic reflect the peril and beauty of this legendary tale. The fragrance captures a moment of courage, where romance meets danger in a veil of scent.

6. The Cup of Chocolate by Pierre-Auguste Renoir (1877–78): The delicate elegance of sitter, Margot Legrand, is reimagined in rose, violet, and cocoa. Powdery floral notes mingle with a trace of hot chocolate, conjuring the intimacy and refinement of Renoir’s portrait.

7. The Bezique Game by Gustave Caillebotte (1880): Tobacco smoke, leather, and cedarwood recreate the impressionist atmosphere of a late 19th-century gaming scene. The scent thickens the room, echoing worn playing cards and the quiet intensity of the scene.

8. Food for Thought – ‘Al Muallaqat’ by Maha Malluh (2013): Burnt rice, spices, and smoke evoke the warmth of communal kitchens where women gathered to cook, share stories, and preserve memory. The fragrance becomes a vessel of heritage, steeped in love and tradition.

9. Chirisei Kyubiki by Kazuo Shiraga (1960): Raw and untamed, this scent embodies the energy of Shiraga’s performance painting. Beetroot, rhubarb, and metallic accords collide in a visceral composition that captures the tension and vitality of his brushwork.

Dalia Izem, Senior Perfumer at Givaudan, said: "Each art piece expresses an emotion; transforming it into a fragrance is a privilege that allows visual art to be extended into the olfactory world."

Gaël Montero, Perfumer at Givaudan, added: "Creating a fragrance for an artwork is about engaging in a dialogue with the artist and their era. This relationship offers visitors a new perspective, adding a unique olfactory dimension to each piece interpreted."

The Art in Scents booklet, designed by Magique, was conceived as a unique medium of interpretation, going beyond the boundaries of a traditional museum device. It embodies the universal role of the book as a vessel of knowledge, echoing Louvre Abu Dhabi’s mission of cultural transmission.

The booklet will also be available for purchase at the museum boutique, making it the perfect souvenir for visitors seeking to take home a piece of this sensory journey.

Art in Scents Talk 
On 25 October, Louvre Abu Dhabi invites visitors to a special talk featuring the creative minds behind Art in Scents. Join the Givaudan perfumers Dalia Izem and Gaël Montero, as well as Eugenie Briot, History & Transmission Project Manager at Givaudan, as they guide you through the fascinating process of translating visual masterpieces into olfactory experiences. This talk offers a rare opportunity to meet the minds behind the scents and deepen your appreciation for the art of perfumery.

When fragrance meets art, it creates a connection that goes beyond language or time. At Louvre Abu Dhabi, visitors are now invited to see, smell, and feel artworks in ways that are both personal and unforgettable. 

To book your seat for the Art in Scents Talk or join the Art in Scents guided tour, please visit www.louvreabudhabi.ae

ENDS

NOTES TO EDITORS
[bookmark: OLE_LINK4]Museum: Open: 10 am – 6.30 pm (Tuesday – Thursday); extended hours: 10 am – 8.30 pm (Friday - Sunday); closed on Monday.
Dome: Open: 10 am – midnight (Tuesday - Sunday) - last entry 11 pm; closed on Monday.
Museum Café: Open: 10 am – 7 pm (Tuesday - Thursday); extended hours: 10 am – 9 pm (Friday – Sunday). Closed on Monday.
[bookmark: OLE_LINK12]Art Lounge: Open: 3 pm – 12 am (last order 11 pm); closed on Monday and during summer.
Fouquet’s Abu Dhabi and Marta Bar: Open: 12 pm – 12 am (last orders at 10 pm) (Tuesday – Thursday, Sunday); weekends: 12 pm – 1 am (last order at 10.30 pm) (Friday – Saturday); closed on Monday.
Follow Louvre Abu Dhabi on social media: Facebook (Louvre Abu Dhabi), Twitter (@LouvreAbuDhabi) and Instagram (@LouvreAbuDhabi) #LouvreAbuDhabi.
For more information on Louvre Abu Dhabi’s acquisitions policies and principles, visit our website.


ABOUT LOUVRE ABU DHABI
Created by an exceptional agreement between the governments of Abu Dhabi and France, Louvre Abu Dhabi was designed by Jean Nouvel and opened on Saadiyat Island in November 2017. The museum is inspired by traditional Islamic architecture and its monumental dome creates a rain of light effect and a unique social space that brings people together.

Louvre Abu Dhabi celebrates the universal creativity of mankind and invites audiences to see humanity in a new light. Through its innovative curatorial approach, the museum focuses on building understanding across cultures: through stories of human creativity that transcend civilisations, geographies, and times.

The museum’s growing collection is unparalleled in the region and spans thousands of years of human history, including prehistoric tools, artefacts, religious texts, iconic paintings, and contemporary artworks. The permanent collection is supplemented by rotating loans from 19 French partner institutions, regional and international museums.

Louvre Abu Dhabi is a testing ground for new ideas in a globalised world and champions new generations of cultural leaders. Its international exhibitions, programming and Children’s Museum are inclusive platforms that connect communities and offer enjoyment for all.

ABOUT GIVAUDAN
Givaudan is a global leader in Fragrance & Beauty and Taste & Wellbeing. We celebrate the beauty of human experience by creating for happier, healthier lives with love for nature. Together with our customers we deliver food experiences, craft inspired fragrances and develop beauty and wellbeing solutions that make people look and feel good. In 2024, Givaudan employed over 16,900 people worldwide and achieved CHF 7.4 billion in sales with a free cash flow of 15.6%. With a heritage that stretches back over 250 years, we are committed to driving long-term, purpose-led growth by improving people’s health and happiness and increasing our positive impact on nature. This is Givaudan. Human by nature. Discover more at: www.givaudan.com.

	ABOUT MAGIQUE
Magique is a multisensorial and olfactory design studio founded in 2018 by Creative Director Mazen Nasri. Dedicated to the worlds of Art, Culture and Luxury, the studio explores the invisible links between emotions, perception, and creation.

At the intersection of design, technology, and fragrance, Magique draws poetic and innovative projects worldwide: sensory journeys, artistic installations, interactive scenographies, olfactory objects… Guided by experimentation and cross-disciplinary dialogue, their realizations push beyond traditional boundaries to invent new dimensions of sensory creation.

Born in Paris, the studio has established an international presence with projects that have captured attention and acclaim. In particular, Magique has built a long-standing relationship with Givaudan, marked by a shared artistic vision and trust cultivated through numerous collaborations. Together, they have realized landmark projects such as the acclaimed Parfums d’Orient exhibitions at the Institut du Monde Arabe in Paris and The National Museum in Riyadh, the olfactory exhibition Leonardo da Vinci and the Perfumes of the Renaissance at the Château du Clos Lucé, as well as permanent installations at Maison Balzac.

ABOUT THE DEPARTMENT OF CULTURE AND TOURISM – ABU DHABI
The Department of Culture and Tourism – Abu Dhabi (DCT Abu Dhabi) drives the sustainable growth of Abu Dhabi’s culture and tourism sectors and its creative industries, fuels economic progress and helps achieve Abu Dhabi’s wider global ambitions. By working in partnership with the organisations that define the emirate’s position as a leading international destination, DCT Abu Dhabi strives to unite the ecosystem around a shared vision of the emirate’s potential, coordinate effort and investment, deliver innovative solutions, and use the best tools, policies, and systems to support the culture and tourism industries.

DCT Abu Dhabi’s vision is defined by the emirate’s people, heritage, and landscape. We work to enhance Abu Dhabi’s status as a place of authenticity, innovation, and unparalleled experiences, represented by its living traditions of hospitality, pioneering initiatives, and creative thought.

ABOUT SAADIYAT CULTURAL DISTRICT
Home to Louvre Abu Dhabi, Berklee Abu Dhabi, Manarat Al Saadiyat, teamLab Phenomena Abu Dhabi, Abrahamic Family House and the soon-to-open Zayed National Museum, Guggenheim Abu Dhabi and Natural History Museum Abu Dhabi, Saadiyat Cultural District is one of the greatest concentrations of cultural institutions. Saadiyat Cultural District is a global platform, emanating from a rich cultural heritage, celebrating traditions, and advancing equitable culture. It is an embodiment of empowerment, showcasing museums, collections, and narratives that supports the region’s heritage while promoting a diverse global cultural landscape. Saadiyat Cultural District is a testament to Abu Dhabi's commitment to preserving heritage while embracing a forward-looking vision. The District invites the world to engage with diverse cultures, fostering dialogue exchange, and offers a global cultural space that supports the region and the global South.
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